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Campaign Activity Plan Template
This template is for RSPs applying for funding under Tuatahi’s Digital Inclusion Marketing Development Fund. Applications must align with the eligibility, activity and approval requirements in the MDF Offer. 
This template is to help assist you create your Campaign Activity Plan. You may use another format if you prefer.
1. RSP details
	RSP name
	

	Contact name
	

	Email
	



2. Proposed campaign
	Campaign / activity name
	

	Brief description
	

	Target customer audience / location
	

	Proposed start date
	

	Proposed end date
	


3. Activity plan
Each plan must include at least one physical or direct customer engagement component. Digital activity may support the plan, but digital-only activity is not eligible for funding. 

	Activity
	Estimated cost excl. GST
	Physical / direct customer engagement?

	
	$
	Yes / No

	
	$
	Yes / No

	
	$
	Yes / No

	
	$
	Yes / No



4. How will this support Digital Inclusion uptake?
Briefly explain how the proposed activity will help eligible customers understand, access or take up the Digital Inclusion Offer.
	








5. Expected outcome
Please provide an estimate of the expected customer impact or outcome. These are estimates only and are not commitments.
	Measure
	Estimated outcome

	Eligible households reached
	

	Customer enquiries
	

	Orders / connections
	

	Other relevant outcome
	



6. Funding request
	Item
	Amount excl. GST

	Total estimated campaign cost
	$

	MDF funding requested from Tuatahi
	$

	RSP contribution, if any
	$


Maximum MDF funding request: $10,000 excluding GST. 
7. Eligibility confirmation
Please confirm:
· We have accepted the Tuatahi Digital Inclusion Offer. 
· We are actively launching, selling, or planning to launch the Digital Inclusion Offer. 
· We have, or will have before funded Campaign Activities commence, a customer-facing webpage, landing page or equivalent digital pathway that explains the Digital Inclusion Offer and allows customers to check whether their address is eligible or ineligible. 
· The proposed plan includes at least one physical or direct customer engagement component. 
· The proposed activity is specifically linked to the Digital Inclusion Offer and is not general brand or business-as-usual marketing. 
These confirmations reflect the participation and activity requirements in the MDF Offer. 
8. Submission
By submitting this Campaign Activity Plan, the RSP confirms its acceptance of the Digital Inclusion Marketing Development Fund Offer Terms & Conditions.
Submit completed plans to:
Geoff Clarke
Strategic Account Executive
Geoff.Clarke@tuatahifibre.co.nz
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Contact

Geoff Clarke
Strategic Account Executive
E	

11 Ken Browne Drive
Te Rapa, Hamilton, 3200
www.tuatahifibre.co.nz  

image1.png
Tuatahi

First Fibre




image3.jpeg
Tuatahi

First Fibre




image4.png
¢ Tuatahi

First Fibre




image2.jpeg
Connect Better




